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EXHIBITOR PROJECT - A@W APPROVED

© DOMICO - Domico Managing Director Doris Hummer is at the helm of the
traditional family business, which can look back on 45 years of successful
company history.

MacBook Pro

Boost your brand
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A@WX Article +
Newsletter

A Nordin

@ W )’ Innovations v Inspiration v Events v Exhibit v Q Vanbruwaene v
. ARCHITECT@WORK

WIRERINENGIE

Your innovation highlighted on
A@W Xperience and in the newsletter

CONTACT SIGNIFY Q PIN TO MOODBOARD

Let your imagination run wild with sustainable lighting

ARCHITECT NEWSLETTER
@WORK

PRODUCT HIGHLIGHT - A@W APPROVED

Reasons to book

BOOST YOUR
ONLINE PRESENCE
Thanks to a simple, intuitive configurator, Signify myCreation lets you customise lighting solutions to suit your projects. Whether for offices, shops, hotels

Featu re your |nnovat|on |n an expe rt-Wr|tten 7 \ = — ! or residential spaces, the tool allows you to choose from a range of options in terms of shapes, colours, textures and technical characteristics. This
. ) AN \\ - flexibility allows luminaires to be adapted to the unique character of each location.
article placed on your A@QWX brand page \

© Signify

Laissez libre cours a votre imagination avec un éclairage
durable

Grace 2 I'impression 3D, Signify myCreation congoit des solutions d’éclairage uniques et
personnalisables, imprimées localement & la demande & partir de matériaux recyclés.

02 NEWSLETTER ]
Sohraio ol avary avores seenmemmml Book your A@QWX Article
+ Newsletter

architects and interior designer

03 SAMPLE REQUEST TOOL

Let architects request samples of all
innovations linked to your brand


https://www.architectatwork.com/en/insights/inspiration/1833046
https://mailchi.mp/18efc90f4eca/projectiles-a-25-ans-et-de-multiples-talents
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6

A@WX Article +
Innovations Newsletter

Your innovation highlighted on
A@W Xperience and in a dedicated newsletter

Reasons to book

BOOST YOUR

01 ONLINE PRESENCE
Feature your innovation in an expert-written
article placed on your A@QWX brand page

02 INNOVATION NEWSLETTER

Your innovation takes center stage in
a stand-alone newsletter fully dedicated
to your product

Let architects request samples of all
innovations linked to your brand

03 SAMPLE REQUEST TOOL

A . )
@W Innovations

rond

Unifit

Maak kennis met het kleinste stopcontact ter wereld, die gemakkelijk te
installeren is in pleisterwerk, hout en steen.

Met de Red Dot Design Award 2024 als erkenning voor innovatie en
esthetiek, zet prado een nieuwe norm in  architecturale
elektriciteitsvoorzieningen. Met een rand die nog 66 % smaller is dan die
van zijn voorganger tilt dit stopcontact ‘onzichtbare integratie’ naar een
hoger niveau.

Bezoek website rond by
prado

A Nordin

@ W )’ Innovations v Inspiration v Events v Exhibit v Q Vanbruwaene v
AN ARCHITECT@WORK

CONTACT ROND BY PRADO Q PIN TO MOODBOARD

Unifit: the evolution of the minimalist socket

KPERIENGE

Unifit is available in 2 variants: a hardwired version with screw terminals and a wired version with a 1.5-metre extension cord, ideal for applications in wooden board material.
To ensure the perfect seamless blend, there are of course different colours - such as brass - and finishes for your unifit sockets, with the highest quality guarantee and level
of finish as a common thread. This makes unifit an essential choice for minimalist interior design.

Book your A@QWX Article
+ Innovations Newsletter


https://www.architectatwork.com/en/insights/inspiration/1789479?region=be&enableLanguageSelection=false
https://mailchi.mp/582b0d545aa9/unifit-de-evolutie-van-het-minimalistische-stopcontact
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A@WX Innovation Ad

Your innovation in the spotlight for an

A Nordin

@ W )’ Innovations v Inspiration v Exhibit v Q_  Vanbruwaene v
\ ARCHITECT@WORK

RKIPERIERE@E

LINARTE WOOD

DESIGN

online audience of architects and
interior designers

FACADE AND EXTERIOR CLADDING

Materials Aluminum
Manufactured in Belgium

Technical sheet (/ View technical sheet

Il ' Approved for
“ A@W VALENCIA 2025 A@W HAMBURG 2025
I “W A@W PRAGUE 2025
I _
A@W BERL)
I — A4
\ @

Reasons to book

A@W Mil

Contact details

RENSON

01 TARGETED EXPOSURE

Enjoy a month of extended
visibility towards the country of
your choice

Feature your innovation at the

02 TOP HOMEPAGE PLACEMENT
top of the A@QWX homepage

Book your
A@WX Innovation Ad

SAMPLE REQUEST TOOL
03 Let architects request samples of all

innovations linked to your brand


https://www.architectatwork.com/en/curated/innovations/linarte-wood-design-486825
https://www.architectatwork.com/en/curated/innovations/linarte-wood-design-486825
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A@WX A@WX
Plus Exposure Premium Exposure

ARCHITECT NEWSLETIER ®winnovations

@WORK %W:OH”KECT NEWSLETIER ®w innovations

rond

PRODUCT HIGHLIGHT - A@W APPROVED

T 4

Unifit

Maak kennis m

PROJECTS

A@WX Article A@WX Article A@WX ﬁ(?\lvt\e’v)\ssll\erﬂ(eﬂre + Inncﬁl(;@t\i,z)rf: It;tie(\:l\lliletter
+ Newsletter + Innovations Newsletter Innovation Ad . )
+ Innovation Ad + Innovation Ad
1.750 EUR 2.250 EUR 2.250 EUR 3.400 EUR 3.800 EUR

O/ DISCOUNT O/ DISCOUNT
1 5 /O by booking 2 newsletter articles 20 /O by booking 3 newsletter articles
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VISIBILITY ON A@W XPERIENCE

50.000

architects & interior
designers subscribed

A Home Aboutus

@ W )( Innovations Inspiration v Visit v

XPERIENCE

What are you looking for? Search for curated innovations, brands or industry insights

Curated content (change preferences)

A CONSCIOUS TOMORROW: Cradie to Cradie

INSIGHTS | * | = _-_-'j— L INNOVATION |
Legendary Architect Frank Gehry NTGRATE
Passes Away at 96 DISCOVER NTGRATE ECO CORE
ntgrate Eco Core: a collection of woven vinyl

ARCHITECT@WORK is deeply saddened by floets e o mereies imietl ot
. biobased materials, with only 3% virgin fos...
the passing of Frank Gehry

DISCOVER MORE »> DISCOVERMORE 2>

Exhibitor Portal FAQ I English

Exhibit v Q LOG IN »

ACADEMY

An Architecture of Coexistence
Theme: Thoughtful Tomorrow

Language: English

Speaker(s): Lucy Tilley, Adjaye Associates

©) Replay seminar
DISCOVER MORE »>

Launch of ARCHITECT@WORK

Brussels 2026 - Save the Date: 20 &
21 May 2026

A@W NEWS

DISCOVER MORE >»

A e
@WX e TR BSe B B SR S Book your A@WX
~ Innovation Ad

LINARTE WOOD
EUR 2.250

DESIGN —

FACADE AND EXTERIOR CLADDING RENSON’

Materials Aluminum

Manufactured in Belgium

Technical sheet (/) View technical sheet

i
Approved for
I A@W VALENCIA 2025
I j A@W PRAGUE 2025

A@W MILAN 2024

Contact details

RENSON

"ils ’.V
G
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VISIBILITY IN NEWSLETTER BENELUX

40.000

architects & interior
designers subscribed

ARCHITECT NEWSLETTER
@WORK

POINT OF VIEW

Adjaye Associates, meer dan zomaar een architectuurstudio

Voor ARCHITECT@WORK Kortrijk werd een uitzonderlijk rijk
sprekerspanel samengesteld. Zonder meer één van de grootste
blikvangers wordt het exposé van Lucy Tilley, CEO van de wereldwijd
actieve studio Adjaye Associates, met hoofdzetel in Londen en twee
grote satellietkantoren in New York en Accra. Het seminar vindt plaats
op donderdag 15 mei om 17.30 uur.

PRODUCT HIGHLIGHT - A@W APPROVED

I Readership

43% Architects

_ 25% Interior designers
- 8% Engineers
- 6% Designers

. 4% Property developers

4% Students

10% Other

I Statistics

Open Click-Through

The average open rate of the The average click-through rate of the
A@W BENELUX Newsletter is: A@W BENELUX Newsletter is:

35,6%' 2,7%*

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

1 2026 Periodicity

ISSUE #50 6™ January
ISSUE #51 22" January
ISSUE #52 19" February
ISSUE #53 19" March
ISSUE #54 21t April
ISSUE #55 12t May
ISSUE #56 13" August
ISSUE #57 10" September
ISSUE #58 15" October
ISSUE #59 19" November

| ARCHITECT
@WORK

ARCHITECT NEWSLETTER

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

Appearance

27" January
12" February
12" March
9t April
12" May
2" June
31 September
15t October
5" November

10" December

A . .
@w innovations

Met de Roc}
een echt s

historische modell

de nadruk op soberheid, kwaltelt en een design dat perfect past bij
hedendaagse interieurs.

Ontdek meer

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250
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60.000 I 2026 Periodicity

architects & interior

designers subscribed ISSUE #54 6" January 27" January
ISSUE #55 22" January 12" February
| Readership ISSUE #56 19" February 12" March
NEWSLETTER
(‘AEF\}\?A'::'{-I—(ECT ISSUE #57 19" March 9t April
42% Architects ISSUE #58 21 April 120 May
B 27 interior designers ISSUE #59 127 May 2 June
ISSUE #60 13" August 31 September
- 10% Engineers ISSUE #61 10t September 1st October
- 7% Designers ISSUE #62 15" October 5" November
(o]
ISSUE #63 19" November 10" December

- 7% Shopfitters

4% Students

3% Other éw innovations

PHILIPS

hll

1 IV

POINT OF VIEW I Statistics

Projectiles a 25 ans et de multiples talents

Qu'est devenu Projectiles - L'Ateller d'architecture(s) piloté par Reza
Azard, Daniel Mészéros et Hervé Bouttet? Regard dans le rétroviseur
de I'agence qui vient d'avoir 25 ansl!

| ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

PRODUCT HIGHLIGHT - A@W APPROVED

Open Click-Through Book your A@QWX Book your A@QWX

The average open rate of the The average click-through rate of . . .
A@W France Newsletter is: the A@W France Newsletter is: ArtICIe + NeWSIetter ArtICIe + Innovatlons
EUR 1.750 —— Newsletter

o/ 1 o/ 2
3 1 ’6 /O 2 ) 6 /0 Book 2 newsletter articles and get a 15% discount. EUR 2.250

Book 3 newsletter articles and get a 20% discount.

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp) R |
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)
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58.000

architects & interior
designers subscribed

I Readership

ARCHITECT NEWSLETTER
@WORK 54% Architects
16% Interior designers
- 8% Engineers
- 8% Designers
> 7% Students
H
18|
| 7% Other
1 81
POINT OF VIEW | Statistics
Architekturgeschichten weitererzihlen
Fiir das Architektenduo Miriam Weyell und Florian Berner entsteht
Architektur durch poetische, sinnliche und narrative Rdume, Orte und
Konstellationen. Das setzt voraus, dass man sich mit dem, was
bereits da ist, intensiv auseinandersetzt. Und genau das tun die
beiden. Miriam Weyell erzdhlt in unserem spannenden Interview, wie.
PRODUCT HIGHLIGHT - A@W APPROVED
Open Click-Through

The average open rate of the
A@W DACH Newsletter is:

33,8%'

The average click-through rate of the
A@W DACH Newsletter is:

3,7%*

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

ISSUE #67
ISSUE #68
ISSUE #69
ISSUE #70
ISSUE #71
ISSUE #72
ISSUE #73
ISSUE #74
ISSUE #75
ISSUE #76

| ARCHITECT
@WORK

| wecoreer | NEWSLETTER
GWORK

1 2026 Periodicity

6" January
22" January
19" February

19" March

21t April
12" May
13" August
10" September
15" October

19" November

Book your A@QWX
Article + Newsletter

EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

BOOK here

Appearance

27" January
12" February
12" March
9t April
12" May
2" June
31 September
15t October
5" November

10" December

A )
@w innovations

Book your A@QWX

Article + Innovations

Newsletter
EUR 2.250

500

ere
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VISIBILITY

15.000

IN NEWSLETTER UK

architects & interior
designers subscribed

NEWSLETTER

ARCHITECT
@WORK

A CONSCIOUS TOMORROW

Back forward

The art of creating architecture while preserving the history of the
place, our new series of articles delves into the thorough exploration
of spaces where new creations are envisioned: in urban areas, rural
landscapes, or the spaces that lie in between. The emphasis here is
on how to engage with what already exists: elements that define a
location, are iconic, unmistakable, and thus foster a sense of identity.

Read more

PROJECTS

I Readership

. 4% Engineers

- 10% Designers

. 4% Property developers
4% Students

2% Other

I Statistics

Open

The average open rate of the
A@W UK Newsletter is:

34,1%'

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

_ 24% Interior designers

Click-Through

The average click-through rate of the
A@W UK Newsletter is:

2,6%°

1 2026 Periodicity

Deadline Appearance
ISSUE #34 6™ January 27" January
ISSUE #35 22" January 12" February
ISSUE #36 19" February 12" March
ISSUE #37 19" March 9t April
ISSUE #38 21t April 12" May
ISSUE #39 12t May 2" June
ISSUE #40 13" August 31 September
ISSUE #41 10" September 1t October
ISSUE #42 15" October 5" November
ISSUE #43 19" November 10" December

| ARCHITECT
@WORK

| serer | NEWSLETTER

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

A )
@w innovations

rond

Unifit
reld, die gemakkelik te

Met de Red Dot Design Award
esthetiek, zet prado eel

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250
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30.000

architects & interior
designers subscribed

ARCHITECT
@WORK

IN FOCUS

La forza della materia

Dalla realta al cinema e viceversa. Mentre nelle sale italiane esce The
Brutalist, ecco un invito a visitare 3 edifici che esemplificano
I'architettura brutalista e I'uso innovativo del cemento a vista nel
dopoguerra e oltre.

Leggi tutto

PRODUCT HIGHLIGHT - A@W APPROVED

NEWSLETTER

I Readership

9% Interior designers

- 7% Engineers
- 12% Designers
- 8% Shopfitters

5% Students

3% Other

I Statistics

Open
The average open rate of the
A@W ltaly Newsletter is:

36,4%'

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)

2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

57% Architects

Click-Through

The average click-through rate of the
A@W ltaly Newsletter is:

2,6%°

1 2026 Periodicity

ISSUE #35 6™ January
ISSUE #36 22" January
ISSUE #37 19" February
ISSUE #38 19" March
ISSUE #39 21t April
ISSUE #40 14" May
ISSUE #41 13" August
ISSUE #41 10" September
ISSUE #42 15" October
ISSUE #43 19" November

ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

27" January
12" February
12" March
9t April
12" May
4 June
31 September
15t October
5" November

10" December

A . )
@Ww innovations

CATALANO

TONALITA

Tonalita di Catalano & Ia collezione di
per gli spazi contract. Otto nuance

tecnologie avanzate come Cataglaze-

resistenza e design. Ideale per hotel e resider

funzionalita e sostenibilita in una proposta completa e versatile.

Scopri di piit

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250
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1 2026 Periodicity

28.000

architects & interior

PROJECTS

Ll "
o e e ey oy

De central térmica a hub audiovisual abierto al mar

Los estudios de arquitectura Garcés De Seta Bonet y MARVEL

transformaran las Tres Chimeneas en gran centro de artes digitales y

audiovisuales. Memoria y futuro para un proyecto que abarca la
urbanizacién de una zona privilegiada en estado de suspenso.

A CONSCIOUS TOMORROW

10% Other

I Statistics

2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

| ARCHITECT
@WORK

| wecoreer | NEWSLETTER
GWORK

designers subscribed ISSUE #32 6" January 27" January
ISSUE #33 22" January 12" February
| Readership ISSUE #34 19" February 12" March
ée\[cgll:I{TKECT NEWSLETTER ISSUE #35 19" March ot April
44% Architects ISSUE #36 21 April 120 May
_ 28% Interior designers ISSUE #37 12" May 2" June
ISSUE #38 13" August 31 September
- 9% Engineers ISSUE #39 10t September 1st October
9% Designers ISSUE #40 15" October 5" November
ISSUE #41 19" November 10" December

A . .
@w innovations

rond

Open Click-Through Book your A@QWX Book your A@QWX
e e i eI Article + Newsletter Article + Innovations
38,4% 3,2%" Newsletter
Book 3 newsletter articles and get a 20% discount. .
1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp) B —
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VISIBILITY

6.500

architects & interior
designers subscribed

ARCHITECT NEWSLETTER

PROJECTS

Kengo Kuma e Portugal: aliar tradig@o e sustentabilidade na
arquitetura contemporanea.

Kengo Kuma é um dos nomes incontornéveis da arquitetura
contemporédnea. Tem uma obra reconhecida pela sensibilidade ao
lugar, pela integragéo harmoniosa entre arquitetura e natureza, e por
uma abordagem inovadora e enraizada nos valores da
sustentabilidade.

A CONSCIOUS TOMORROW

IN NEWSLETTER PORTUGAL

I Readership

_ 48% Architects
- 17% Interior designers

- 10% Engineers

- 6% Designers

. 3% Property developers

2% Shopfitters
4% Students

10% Other

I Statistics

Open Click-Through
The average open rate of the The average click-through rate of the
A@W Portugal Newsletter is: A@W Portugal Newsletter is:

32,7%' 2,6%°

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

1 2026 Periodicity

Deadline Appearance
ISSUE #11 6™ January 27" January
ISSUE #12 22" January 12" February
ISSUE #13 19" February 12" March
ISSUE #14 19" March 9t April
ISSUE #15 21 April 12" May
ISSUE #16 12" May 2" June
ISSUE #17 13" August 31 September
ISSUE #18 10" September 1t October
ISSUE #19 15" October 5" November
ISSUE #20 19" November 10" December

| ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

A . .
@w innovations

rond

een
Bezoek website rond by Ontdek meer
prado

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250


https://mailchi.mp/2d1834fa22ef/kengo-kuma-e-portugal-aliar-tradio-e-sustentabilidade-na-arquitetura-contempornea?e=[UNIQID]
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
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VISIBILITY IN NEWSLETTER POLAND

10.000

architects & interior
designers subscribed

NEWSLETTER

ARCHITECT

A CONSCIOUS TOMORROW

Drugie zycie. Architektura, ktéra dziata z szacunkiem

Jeszcze niedawno zabytkowa willa przy ul. Wieniawskiego 21/23 w
Poznaniu byta niemym $wiadkiem zapomnienia. Wzniesiona w 1904
roku, z fasadg pelng sztukaterii, witrazami, dekoracyjnymi
balustradami i zabytkowymi klatkami schodowymi - przez lata byla
jednym z najpigkniejszych przyktadéw miejskiej architektury
rezydencjonalnej.

Czytaj wigcej

EXHIBITOR PROJECT - A@W APPROVED

I Readership

_ 42% Architects
_ 27% Interior designers
- 10% Engineers

- 7% Designers

- 7% Shopfitters

4% Students

3% Other

I Statistics

Open Click-Through

The average click-through rate of the
A@W Poland Newsletter is:

The average open rate of the
A@W Poland Newsletter is:

31%' 2,8%°

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

1 2026 Periodicity

Deadline Appearance
ISSUE #34 6™ January 27" January
ISSUE #35 22" January 12" February
ISSUE #36 19" February 12" March
ISSUE #37 19" March 9t April
ISSUE #38 21t April 12" May
ISSUE #39 12t May 2" June
ISSUE #40 13" August 31 September
ISSUE #41 10" September 1t October
ISSUE #42 15" October 5" November
ISSUE #43 19" November 10" December

| ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

A . .
@Ww innovations

/iolum

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250


https://mailchi.mp/architectatwork.com/top-3-ulubionych-artykuw-z-2024-r-5837029
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
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4.000

architects & interior
designers subscribed

ARCHITECT

A CONSCIOUS TOMORROW

Uto&isté pro Zivot: voda, ptaci a savci

Vodni rezervodr, ktery je zdrovefi ,stromem* pro ptaky a savce. V
Lucemburském velkovévodstvl, v lese severovychodné od
Lucemburku, stoji projekt s podpisem madridského ateliéru
Temperaturas Extremas Arquitectos + Adelino Magalh&es Asociados.

IN FOCUS

NEWSLETTER

I Readership

38% Architects

28% Interior designers

9% Designers

- 7% Engineers

. 5% Property developers

. 4% Students
1% Urban planners
1% Government Agencies

7% Other

I Statistics

Open

The average open rate of the
A@W Czech Newsletter is:

40,42%

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)

2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

Click-Through

The average click-through rate of the
A@W Czech Newsletter is:

3,5%*

1 2026 Periodicity

ISSUE #7 6" January
ISSUE #8 22" January
ISSUE #9 19" February
ISSUE #10 19" March
ISSUE #11 21 April
ISSUE #12 12" May
ISSUE #13 13" August
ISSUE #14 10" September
ISSUE #15 15" October
ISSUE #16 19" November

| ARCHITECT
@WORK

ARCHITECT NEWSLETTER

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

27" January
12" February
12" March
9t April
12" May
2" June
3 September
15t October
5" November

10" December

A . .
@w innovations

rond

Unifit
wereld, die gemakkelik te

Met de Red Dot Desi
esthetiek, zet pra

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250



https://mailchi.mp/architectatwork/zpt-na-zatek-5838043
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
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VISIBILITY IN NEWSLETTER SCANDINAVIA

10.000

architects & interior
designers subscribed

ARCHITECT NEWSLETTER
@WORK

A CONSCIOUS TOMORROW

Facelift without sugar coating

Café Priickel serves ‘Apfelstrudel’ and the classic Viennese coffee
speciality Melange, just as you would expect from a genuine Viennese
coffee house. However, it also offers over 70 years of design history,
which is now entering a new chapter.

Read more

PROJECTS

e

' TOTLLL

idd

I Readership

8% Interior designers

6% Engineers

- 7% Designers

6% Students

3% Other

I Statistics

Open

The average open rate of the
A@W Scandinavia Newsletter is:

33,8%'

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)

2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

Click-Through

The average click-through rate of the
A@W Scandinavia Newsletter is:

2,6%°

1 2026 Periodicity

Deadline
ISSUE #35 6™ January 27" January
ISSUE #36 22" January 12" February
ISSUE #37 19" February 12" March
ISSUE #38 19" March ot April
ISSUE #39 21t April 12" May
ISSUE #40 12t May 2" June
ISSUE #41 13" August 31 September
ISSUE #42 10" September 1t October
ISSUE #43 15" October 5" November
ISSUE #44 19" November 10" December

| ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

A . .
@w innovations

rond

een
Bezoek website rond by Ontdek meer
prado

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250


https://mailchi.mp/c6ce66b655ad/facelift-without-sugar-coating
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
https://kortrijkxpo.ungerboeck.com/prod/app85.cshtml?aat=533859766148706e51592f534745434b2b6f576b6c43726172566971446a393957486e5173387a584770453d#MHH0KC6
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VISIBILITY IN NEWSLETTER CANADA

7.000

architects & interior
designers subscribed

ARCHITECT

PROJECTS

A vertical campus in the city

When new architecture emerges in Barcelona's 22@ district,
expectations are high. In the old industrial neighbourhood of
Poblenou, that is still undergoing a transformation, 22@ means many
things.

Read more

IN FOCUS

NEWSLETTER

I Readership

_ 21% Interior designers

19% Designers

- 8% Property developers

4% Students

9% Other

I Statistics

Open Click-Through

The average open rate of the
A@W Canada Newsletter is:

32,7%' 2,6%°

The average click-through rate of the
A@W Canada Newsletter is:

1 the average open rate for the architecture & construction industry is 22,5% (source Mailchimp)
2 the average click-through rate for the architecture & construction industry is 2,5% (source Mailchimp)

1 2026 Periodicity

Deadline Appearance
ISSUE #36 6™ January 27" January
ISSUE #37 22" January 12" February
ISSUE #38 19" February 12" March
ISSUE #39 19" March ot April
ISSUE #40 21 April 12" May
ISSUE #41 12" May 2" June
ISSUE #42 13" August 31 September
ISSUE #43 10" September 1t October
ISSUE #44 15" October 5" November
ISSUE #45 19" November 10" December

| ARCHITECT
@WORK

| wicoreer | NEWSLETTER
SWORK

Book your A@QWX
Article + Newsletter
EUR 1.750

Book 2 newsletter articles and get a 15% discount.
Book 3 newsletter articles and get a 20% discount.

A )
@w innovations

rond

Unifit

Bezoek website rond by
prado

Book your A@QWX
Article + Innovations

Newsletter
EUR 2.250


https://mailchi.mp/ff9a2d56084f/a-vertical-campus-in-the-city
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